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1. Answer the following questions as directed :
1x10=10
woTe ARl e Aol SepiiR Ted e
(a) The words used in an advertisement
referred to as
(i) data
(ii) artwork
(i) copy
i) text

(Choose the correct answer)
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0)

Advertising means
(1) market
(ii) television

(iii) services

Aiv) publicity

(Choose the correct answer)
fRetof Wit
(i) &R
(ii) I
(i) Gl
Sy (i Tewch! Ak Tlred)

2. Briefly answer the following : 2x5=10

wETe AR BiE Ued ol ¢

(@)

(b)

(c)

What is advertising ?

fRetom e 2

What is media selection ?

g o e e

What is emotional advertising ?

HiRsiEe [@em S &2

What is advertising theme ?

R & T e e
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(@) What are different types of advertising
agencies and how do they differ from
one another ?

Rfea e Reatom sicgiam & o 2 farem
TR AOR Fo0e WS 5 4are) ojes?

(b) As advertising manager of a firm selling
cars, give reasons for your demand of
twenty per cent increase in advertising
budget.

&o1 MET [T T2 Thfs Reeiom +Rsee e
O Restoag s [ *reie 3fa s TR
weea |

() What are the major types of advertising
media ? Explain their characteristics.

ffen aoiee Ko I NgaRR 2 R

(IR ST

Discuss the nature and importance of
advertising.

Resoms ol o w3 e 1)
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(d) Products are purchased for the benefits,
it offers to the customers.

VAP (Write True or False)
C Y O @Y FRE FRE (A 2 (FOE GAPE HG
?7?‘7'@@) IR (2% @ 9% @A) \

(e) Write the full form of AIDA.
AIDA 3 379 Fotot fara |

(f) Write the full form of TRP.

-steg TRP 3 =9 S=tH1 faval |

(g) Advertising can be used to sell
wer) (i) products
(ii) services
(iit) ideas
fiv) All of the above
(Choose the correct answer)

FEiome wae WAl @ [IER @ IR

Gkl 9 W ?
¢y =3
for (i) ael
it (iv) €7 TT FHIFLD!
(% Teweo! IR Tfaean)
(h) The first American ad agency was set

up by
(i) Gutenberg

" 3 J('r) Volney Palmer
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1. Answer any four of the following as
directed : 1x4=4

() A complete enumeration of all the items
in the ‘population’ is known as a
survey.
[Fill in the blank with appropriate word)/
words|

(@) Research methodology is a way to
systematically solve the research
problem.

[State whether the statement is true or
false]
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(i) Review of literature is
the research process.

[State whether the Statement is true or
false|

the last step in

(iv) The hypothesis is generally
symbolized as Ho.
[Fill in the

blank with appropnate word/
words|

(v) The

1S

first step in any research process

[ Fill in the blank with appropnate word/

L 07{1‘\ ;

(1) . crrors are absent in a census
survey.
[Fill in the blank with appropriate word/
words]

(i) Primary data are those data which have
already been collected and analysed by
someone else.

[State whether the statement is true or
Jalse]
«.'0 m

& 3

‘ is the process of obtaining
information about an entire population

] Rl __byexaminingonlyapartofit.

[Rill in the blank with appropriate word)/
words)
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2. Ansy
quest

i) I
i) N
(i) B

di
ftv) W

v) W
dif

(vi) Br
sar

3. Answer

(1)  Writ
rese
(i) Brief
resez
(iii) Brief
a res
(iv) Write
reseas
(v) Expla
dimen

(vi) Write
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Answer any three of the following
questions : 2%3=6

()  Briefly explain the meaning of research.
(i) Mention any two objectives of research.

(i) Briefly explain the meaning of research
design.

(iv) What is the meaning of ‘field survey’ ?

(v) Write the meaning of semantic
differential scale.

(vi) Briefly explain the meaning of
sampling.
Answer any two questions : 5%2=10

(i) Write a note on the scope of business
research.

(i) Briefly explain the qualities of a good
research.

(iii) Briefly explain various components of
a research problem.

(iv) Write a note on survey method of
research.

(v) Explain the meaning of multi-
dimensional scales.

(vi) Write a note on ANOVA.




Answer any three of the following
questions : 10x3=30

(i) Explain the basic types of research.

() Elaborately explain the concept of ‘unit
of analysis’.

(i) Explain various steps in research
process.

(iv) Describe the techniques of defining a
research problem.

(v) What is a longitudinal study ? Explain
its advantages and disadvantages.
2+(4+4)=10

(vi) What is Likert scale ? Explain its
advantages and limitations.

2+(4+4)=10

Explain the meaning of secondary data.
Mention various sources of secondary
data. What precautions should the

researcher take before usin

g second
data? S

2+4+4=10

(viti) Explain the reasons wh

3 Y sampling is
used in the context of re P

Search studies.
\

4 (Sem-6/CBCS) HE 6 (BRMPW)/G 4




Produc

A 1t offer
27
‘;;'4' s
: 7 .
i ! AL /1% b/l (1
g 3 oy Bl e gy, -
,”“”,I,llh‘; 1) (e) Write

AisInNg

doss . *4 Ly " .
g A ;', onoimni Vf,””’]h e AlIDA -
/ al ¢ .’i]ll'“
Ltionid , Wt
//:/ “"«/::-)1 ol marketing firme (f) '.,111
fitt) V}/,ﬂn in the already conge Ly I'RP 4
fly) CHRVE ’
nml‘""”','“ ¢ (q) Adver
{{ Jicyosie! the correct 4lll'.”.‘,’} (i) 1
i L AR (ii)
VR A O O (ii1) i
/ )
() A% )
(i) Ao eyl wia e, O
() 794 #4199 aoiapaeq o owyfon 24 1l

SIEIEl (1)
(Ndw Bayrly afe b NG (1)
(v} One of (he oSt ellective methods (111)

advertising Product

I8 1O compare v
Wil COmpetjye | (1v)

ollerings

Write T ¢ 1l
I o L8 True or Fuls: (h) The

- BIRUETE 9IS e afd o
* m w B \., “ie] Pl l”) k
R " b g M\ ST (1

(0% @ Yoy /O (¥

1 (Sem-5/CBCS) COM H



(i)

fiii) Kuleshov

(iv) E. S. Porter
(Choose the correct g,
2 AR [eatom sjex
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Consumer jury 1S adopted
for

()  print media
(i) direct mail
(i) broadcast mail

v) All of the above

(Choose the correct answer)
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e
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Give a brief note on full-service
advertising agency.

¢ R — o NS -5 e
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Write short answers to any four of the

following : 5x4=20

T 0 .
CLE oo 51519 53 Teq e

(a)

(b)

(c)

(d)

(e)

Discuss the qualities of a
advertisement copy.

— S N - [
¢ TEY 9 5|9 (DIFIT 199 G GitEpa 2

Write a note on advertising on social

media.

AANEE NTA] Feromg Gofqe G5 (oIt fae

Explain the objectives of advertising.
P ) g

REtome TR esige @ = |

Write about advertising audit.

festom wifre oo e

Discuss the recent trends in

advertising.
I R@I%a 57 So[—© SEDT 3541 |

What are the advantages of online
marketing ? Discuss.
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